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PROFILE

UCL MSc Entrepreneurship graduate (Sep 2026), a high-ownership generalist with hands-on experience across content creation,
campaign execution, market research, and partnership building. Built a sponsorship pipeline from zero, ran a live paid campaign
end to end, and taught myself to build a website independently using Framer and Claude Code. Comfortable with ambiguity,
data, and cross-functional collaboration, and quick to pick up new tools and problems without a fixed playbook.

WORK EXPERIENCE

Vice President, Events, Workshops & Activities | AIESEC Cardiff October 2023 — June 2024

e Built a sponsorship pipeline from zero, converting cold outreach into signed agreements through persistent follow-up,
while coordinating cross-functional teams to deliver a full programme of events on budget and to deadline.

e Executed cross-channel promotional campaigns across social media and email, tracking engagement and adjusting
messaging based on performance data.

e Coordinated promotional materials and event logistics from planning through to delivery, working closely with partners,
sponsors, and internal teams throughout.

Marketing Intern | Therapy Works April 2024 — August 2024

e Owned campaigns end to end across email, social, and content channels, using Google Analytics and Excel to track
performance and turn insights directly into action.

e Managed social media channels to build audience engagement, maintaining a content calendar and brand-aligned copy,
graphics, and captions across three platforms.

e Diagnosed underperforming messaging and retested it, driving measurable improvements in open and click-through
rates.

Retail Assistant | Principality Stadium, Cardiff 2023

e Supported live event-day operations and high-volume retail service at one of the UK's largest entertainment and sports
venues, gaining first-hand experience of what's required to deliver a consistent brand and guest experience under real
time pressure.

e  Worked flexibly across busy matchday and event schedules in a fast-paced, high-footfall, consumer-facing environment.

Marketing Intern | Dynos Education June 2023 — August 2023

e Conducted consumer and market research on comparable products and audience behaviour, translating findings directly
into promotional strategy and messaging for new releases.

e Edited content ahead of publication, ensuring accuracy and consistency across all published materials.

Editorial and Marketing Intern | Blackspine Publishing April 2022 — June 2022

o Coordinated across editorial, sales, and production teams to deliver multiple product launches into a B2B commercial
market on time and to brand guideline.

e Built brand awareness across Instagram and Facebook through a regular, self-managed content programme.

EDUCATION

MSc Entrepreneurship | University College London (UCL) September 2025 — September 2026
Relevant coursework: Entrepreneurial Marketing Strategy and Branding (MSIN0099).

BSc Business Management (2:1) | Cardiff University September 2022 — June 2025
KEY PROJECT

Brand and Campaign Strategy | UCL Marketing Module 2025 - 2026

e Delivered a complete brand positioning and 360-degree channel strategy, including buyer personas, a competitive
analysis of the market landscape, and a 6-month campaign roadmap.

e Ran atest-and-learn paid social campaign using Facebook Ads Manager on a £150 test budget (£28 actual spend),
achieving 7,485 impressions and 6 qualified leads.

SKILLS & TOOLS

Campaigns & Events: Content creation & campaigns - Partnership & stakeholder management - Zero-to-one ownership

Research & Analysis: Excel - Canva - Google Analytics - Facebook Ads Manager - Framer - Claude Code - HubSpot Al



